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Delivering Value and Driving
Advocacy in Medical Publications

The format of the 6 Annual Meeting of ISMPP is based on extensive attendee feedback. Half-day pre- and post-conference
workshops allow attendees to take two, rather than one workshop. Note the format below:

Sunday, April 18

Welcome Reception

Topics Addressed at this Year's Meeting Include:
The Publication Soapbox and Black Box

» The Global Outsourcing of Medical Writing—
Visions of What “Value" Means in a Flat World

Making an Impact: New Publishing Approaches to
Increasing the Value of Publications

» Defining Value in Healthcare: A New Challenge for
Medical Research and Publications

» ISMPP Advocacy Activities
* Advocacy Roundtable Discussions

Reaching the Nonphysician Provider Through
Publications—Insights and Advice From a Nurse
Practitioner, Pharmacist, and Physician Assistant

* Journal Editors Panel
ISMPP Metrics Survey Results

For registration details, as well as exhibit and sponsorship opportunities, please visit our website
at www.ISMPP.org or call +1.914.618.4453. Register today. . .see you there!

DESIGNED BY B!OINC

Monday, April 19
AM Workshops

PM General Session

Tuesday, April 20

Full Day General Session

Pre- and Post-Conference Workshops:
Publication Planning 101, 201, 301, and 401

Global Publication Planning: Issues and
Challenges

The Manuscript: Challenges and Roadblocks

» Evidence-Based Medicine: Introduction to
Principles of EBM

» The Joy of Gap Analysis
» CMPP Review Course

* Effectively Searching Online Databases: PubMed
and Beyond

Regulations & Ethics

» Health Economics & Managed Care—Impact on
Publication Planning and Implementation

» Metrics: Practical Application and Experiences

Annual Networking Reception

Wednesday, April 21

AM General Session
PM Workshops

Other Events of Note:

» Sunday Night Welcome Reception
Tuesday Night Networking Reception
Interactive Roundtable Discussions

» Member Poster Presentation Assembly
CMPP Induction Ceremony

» Tuesday Committee Meet & Greet Breakfast

» Wednesday Abstract Presentations and Poster
Awards

for Medical
Publication
Professionals



Dear Colleagues,

I't is with great pleasure that we welcome you thelivermg 2010 An
Value and Driving Advocacy in Medical Publications, comprised of presentations and information that are critical
toourprof ession. Check out the agenda and youdéll see how these

We will once again follow our new meeting format, which, as last year, allows for an expanded presentation agenda

and shorter, more diverse workshops. And dondét forget that workshop attendance
registration on a first-come, first-served basis.

We will again feature member abstracts as both oral and poster presentations during the course of the meeting. As is

oftenthec a s e, our peers are the best source for informati on, and
follow suit. All submitted abstracts will be published in a supplement to CMRO.

The meeting opens on Monday with a compelling session called the The Publication Soapbox and Blackbox--an
interactive session that will help us all take a fast-paced and provocative look at the world of publications and the
publication planning professional, and provide us with some pearls to take back to our everyday jobs . Mondayods
program closes with a special ceremony honoring our second group of Certified Medical Publication Planners,

which now number over 150! This is followed by our new Monday evening poster reception, where you will have a
chance to end the day by viewing the poster presentations developed by your peers and winding down with a pre-

dinner cocktail.

Tuesday morning opens with a keynote presentation by David Verbraska, Vice President, Worldwide Regulatory
Policy and Intelligence, at Pfizer Inc, and IFPMA Regulatory Policy and Technical Standards Committee member. He
will share his thoughts and experience on Industry Transparency in Posting and Publishing Clinical Trial
Results.

The ISMPP Business Meeting will be held on Tuesday, where we will share details on all of the current activities of

the Society. In addition, youdll be hearing details about 1|S
which includes a keynote presentation by Stephanie Vance, the Advocacy Guru, who will share her secrets for

effective advocacy, including why advocacy is important to ISMPP issues, how advocacy connects to the

organization's mission, and the factors that influence elected officials.

Our Wednesday closing session will feature a panel of journal editors from top-tier scientific journalsd a popular

segment brought back upon your request. This year, the journal editor session will take on a new face, and provide

an opportunity for you t o hagdinsoniepractichl gps and teicksthatomil hetpfsupgort i t o0 o | b o
our interactions with peer-reviewed journals and their editors.

Exhibitors are invited to set up their booths on Sunday and keep them open throughout the meeting. This way, you
will have plenty of time to visit the exhibits and not miss any of the workshops, presentations, and other networking
opportunities. As is our tradition, we will open the meeting with our Sunday Evening Welcome Reception, and we look
forward to seeing you at our Tuesday Evening Networking Reception.

On behalf of ISMPP, thank you for your continued support of our organization. We look forward to seeing you in
Arlington!

Sincerely,

(e Lduj o

Al Weigel
ISMPP President 2009-2010
Director, Medical Publications, Boehringer-Ingelheim Pharmaceuticals

Ol Ao toten_

ISMPP President-elect
President & CEO, MedErgy HealthGroup



GENERAL INFORMATION

2010 Pricing

ISMPP 6™ Annual Meeting, April 19-21, 2010, Arlington, Virginia USA
Monday, Apr 19 Tuesday, Apr 20 Wednesday, Apr 21

Pre-Con General General Networking
Workshop Session Session Reception

AM PM Full Day PM

$250 $250

NOTE: All attendees of the 6th Annual Meeting of ISMPP must be members in good standing.

MEMBER REGISTRATION LINK
To register, please log into your member record by clicking clicking here.

NON-MEMBER REGISTRATION LINK
To join and register, please click here.

ISMPP Annual Meeting Cancellation Policy
If you need to cancel your registration, please note the following:

4 or more weeks prior to event:

You will receive a full refund, minus the inclusive $195.00 annual membership dues and 10% of the
balance for processing fees, or you may substitute another ISMPP member to attend in your place.
You may also request a voucher for the full registration fee (minus the inclusive $150.00 annual
membership dues) to be used towards a future ISMPP event within the following twelve-month
period.

2 to 4 weeks prior to event:

You will receive a refund of 30% of the registration fees, less the included $195.00 annual
membership dues, or you may substitute another ISMPP member to attend in your place. You may
also request a voucher for the full registration fee (minus the inclusive $195.00 annual membership
dues) to be used towards a future ISMPP event within the following twelve-month period.

Less than 2 weeks prior to the event:
You may substitute another ISMPP member to attend in your place.

*Please note that if you opt for any form of refund, you will retain your membership of ISMPP for that
year.

Venue and Hotel Accommodations
Crystal Gateway Marriott
1700 Jefferson Davis Highway
Arlington, Virginia 22202
Phone +1 703 920 3230 - Fax +1 703 271 5212
To make a reservation at the Marriott, please call 1-800-228-9290
Make sure you mention ISMPP to receive the negotiated nightly rate!

To make your hotel reservations online now, click or paste the following link into your browser:
https://resweb.passkey.com/Resweb.do?mode=welcome_ei_new&eventID=1468404


https://www4.eventsinteractive.com/ismpp/cm.esp?id=12003&pageid=LOGIN
https://www4.eventsinteractive.com/ismpp/getdemo.ei?id=12003&s=_A4412ABPO

Hotel Room Rates

U Single/Double Occupancy: $235.00
U Check-in Time:4:00 PM

U Check-Out Time: 1:00 PM

Reservations must be received no later than Friday, March 26, 2010. Requests for reservations
received after Friday, March 26, 2010,will be on a space-available basis and the rate will be at the
discretion of the hotel.

Allrooms requireone-ni ght 6s deposi t.

For general inquiries about ISMPP and the 6th Annual Meeting, please contact ISMPP at +1 914
618 4453 or ismpp@ismpp.org. Or visit our website at www.ismpp.org.



mailto:ismpp@ismpp.org
http://www.ismpp.org/

AGENDA-AT-A-GLANCE
Sunday, April 18, 2010
7:00 PM& Welcome Reception

For those who -iwadn twhteon Tfiichbeaye dadhom thé& ISMPP Board of Directors at
bin1700 loungef or cocktails and hors dbéboeuvres before

If interested in sponsoring this reception or another event during the meeting, please contact Kim Goldin
at +1 914 945 0507 or kgoldin@ismpp.org.

Monday, April 19, 2010

PRE-CONFERENCE WORKSHOPS i please see pages 9-13 for selection and descriptions
7:30 AM-8:30 AM
Registration and Continental Breakfast

8:30 AM-10:00 AM
Workshops |

10:00 AM-10:30 AM
Morning Break and Visit Exhibits

10:30 AM-12:00 PM
Continuation of Workshops |

12:00 NOON -1:30 PM
Lunch for Workshop Attendees, Speakers and Exhibitors

GENERAL SESSION OPENS

1:30 PM-1:45 PM
Welcome to ISMPP 2010

Kim Goldin, Executive Director, ISMPP
Al Weigel, President, ISMPP

1:45 PM-2:45 PM
Keynote: Defining Value in Healthcare and Medical Research

Mark McClellan, MD, PhD

Director, Engelberg Center for Health Care Reform, The Brookings Institution

Former Commissioner of the US FDA and Administrator of the Centers for Medicare &
Medicaid Services

2:45 PM- 3:45 PM
The Publication Soapbox and Blackbox

Cindy Hamilton, Hamilton House Medical & Scientific Communications; Past President, American
Medical Writers Association

Kirby P. Lee, Pharm.D., MA, Assistant Professor Department of Clinical Pharmacy, University of
California, San Francisco, Advisory Board, The International Publication Planning Association

Al Weigel, Director, Medical Publications, Boehringer-Ingelheim Pharmaceuticals; President, ISMPP

Larry Hirsch, MD, Vice President, Global Medical Affairs, Diabetes Care, BD Medical i Diabetes
Care; Past President, ISMPP
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3:45 PM- 4:15 PM
Afternoon Break and Visit Exhibits

4:15 PM-5:15 PM
The Global Outsourcing of Medical WritingiVi si ons of What AValued Means i

Donald D. Samulack, PhD, VP, Medical Affairs and Strategic Partnerships, Cactus
Communications, Inc.

Keith Veitch, Head of Global Publications, Novartis Vaccines

Renu Juneja, Ph.D., Director, Strategic Scientific Communications, Novo Nordisk

5:15 PM-5:45 PM
Travel the road to CMPP

Robert J. Matheis, PhD, Chair, Credentialing Board of Trustees (Interim); Director, Medical
Communications, sanofi-aventis

5:45 PM-6:00 PM
Closing Remarks

6:00 PM-7:00 PM
Poster Cocktail Reception

TUESDAY, April 20, 2010

7:00 AM-7:45 AM
Committee Members Meet-and-Greet Breakfast

7:45 AM-8:00 AM
Opening Remarks

Al Weigel

8:00 AM-9:00 AM
Keynote: Industry Transparency in Posting and Publishing Clinical Trial Results

David Verbraska, Pfizer, IFPMA

As Vice President, Worldwide Regulatory Policy and Intelligence, at Pfizer Inc., Mr. Verbraska
represents the company at PhRMA (US) and IFPMA (global). His experience with these
organizations are certain to provide stimulating discussion on new guidelines and enhanced
standards in increasing transparency in clinical trials and improving disclosure to manage potential
conflicts of interest in medical research.

Join us as we discuss how publication teams and planners can collaborate with investigators to
manage the timing of publishing in a peer-reviewed journal prior to the posting of trial results on
clinicaltrials.gov. Healthcare professionals and other audiences who read uninterpreted results on
such a site may not find the data relevant without the valuable introduction, methodology and
discussion that a peer-review manuscript can bring. Mr. Verbraska looks forward to sharing his
thoughts with you on this timely topic.

9:00 AM-10:00 AM

Making an Impact: New Publishing Approaches to Increasing the Value of Publications
Deborah Kahn, Publishing Director, BioMed Central

Tom Easley, Managing Director, The New England Journal of Medicine

Michael T. Clarke, Clarke Publishing



10:00 AM-10:30 AM
Morning Break and Visit Exhibits

10:30 AM-12:00 PM
Defining Value in Healthcare: A New Challenge for Medical Research and Publications

Clifford Goodman, PhD, Vice President, The Lewin Group
John W. Draper, Sr. Vice President, Health Care Management, Peloton Advantage

12:00 -1:00 PM
Lunch for All Attendees and Exhibitors and Annual Business Meeting

1:00 PM - 2:00 PM
Keynote: Delivering Value and Driving Advocacy in Medical Publications

Stephanie Vance, The Advocacy Guru

Stephanie Vance, the Advocacy Guru, shares her secrets for effective advocacy, including why
advocacy is important to ISMPP issues, how advocacy connects to the organization's mission and
the factors that influence elected officials. We'll also look at the four keys to effective advocacy,
specifically, knowing what you want, who to ask, how to ask, and how to follow-up. In addition to
sharing a message formula that will have policymakers sitting up and taking notice, Stephanie will
tell you the top ten things elected officials and staff hate to hear as well as the number one tool in the
effective advocate's arsenal (shh... it's a secret). Come prepared to have some fun, develop some
strategies, and even win some fabulous prizes!

2:00 PM-2:30 PM
ISMPP Advocacy Activities

Julia Ralston, President, ISMPP

2:30 PM-3:30 PM
Advocacy Roundtable Discussions

3:30 PM-4:00 PM
Afternoon Break and Visit Exhibits

4:00 PM-5:00 PM

Reaching the non-physician provider through publications i insights and advice from a
Nurse

Practitioner, Pharmacist and Physician Assistant

Frances M. Rankin, PhD, ARNP, FAANP, Director, Clinical Doctorate of Nursing Practice (DNP),
University of South Florida, Colleges of Nursing and Medicine

James F. Cawley, MPH, PA-C, Professor and Vice Chair, Department of Prevention and
Community Health, School of Public Health and Health Services, Professor of Health Care Sciences,
School of Medicine and Health Sciences, The George Washington University

David A. Mays, PharmD, MBA, Director, Aesthetic and Medical Dermatology, Medical Relations
and Communications, Johnson and Johnson Consumer and Personal Products Worldwide

5:00 PM-6:00 PM
ISMPP Metrics Survey Results

Al Weigel, Director, Medical Publications, Boehringer-Ingelheim Pharmaceuticals; Immediate Past
President, ISMPP
Jodie Gillon, Director, Worldwide Publication Management, Pfizer



6:30 PM-8:30 PM
Annual Networking Reception

WEDNESDAY, April 21, 2010

7:00 AM-8:00 AM
Registration and Continental Breakfast

8:00 AM-9:00 AM
Keynote Presentation
Speaker to be announced

9:00 AM-10:30 AM
ISMPP Member Abstract Presentations and Poster Awards

10:30 AM-11:00 AM
Morning Break and Visit Exhibits

11:00 AM-1:00 PM
Editor and Publisher Panel i Best Practices in Manuscript Submission
Organized by the Medical Publishing Insights and Practices Initiative (MPIP)

Session Moderator: Julia Ralston

1:00 PM-1:10 PM
Closing Remarks and the Future Ahead

POST-CONFERENCE WORKSHOPS i please see pages 9-13 for selection and descriptions
1:10 PM-1:30 PM
Box Lunch for Workshop Attendees, Speakers and Exhibitors

1:30 PM-3:00 PM
Workshops Il

3:00 PM-3:30 PM
Afternoon Break and Visit Exhibits

3:30 PM-5:30 PM
Continuation of Workshops Il

5:30 PM
Conference Adjourns

See you at the 7th Annual Meeting of ISMPP!
April 4-6, 2011
Arlington, Virginia



PRE- AND POST-CONFERENCE WORKSHOPS

This year, weob6ve expanded our workshop offerings.

each workshop is offered.

Workshop schedule overview

Monday Morning Wednesday Afternoon
7:30  Continental Breakfast 1:107 1:30 Lunch for Workshop
8:30 Program Begins Participants
10:00 30-Minute Refreshment Break 1:30 Program Begins
10:30 7 12:00 Workshops Continue 3:00 30-Minute Refreshment Break
12:00 7 1:30 Luncheon for Workshop 3:307 5:30 Workshops Continue
Participants 3:307 5:30 Workshops Continue

Pub Planning 101: The Best of the Basics for New Publication Planning Professionals (Monday
only)

Pre-requisite: This workshop is appropriate for new entrants in the field of strategic publication planning
and implementation.

The Publication Planning 101 Workshop provides an interactive and instructive introduction to strategic
publication planning. It includes didactic presentations tailored toward newly appointed planners in the
pharmaceutical/biotech industry or communication agencies, publications support staff, publications
writers and editors, and allied members of the publications planning team.

Learning objectives: at the end of this workshop, attendees will

0 Understand the value and goals of effective publication planning
Identify the major components of a strategic publication plan
Become familiar with publication planning terminology and good publication practices
Appreciate the importance and benefits of a collaborative team environment
Understand the criteria used when selecting a journal

O O oo

Pub Planning 201: Ethical and Regulatory Challenges: Optimizing Your Publication Process in the
Age of Transparency (Monday only)

Pre-requisite: This workshop is appropriate for those with basic awareness of publication planning
(topics covered in Pub Plan 101) and/or at least 1 year of experience in the field of pub planning and
implementation

This will be an interactive session designed to discuss the need for transparency in order to maintain the
credibility of industry-sponsored clinical publications. Best practices for presenting data in a balanced and
fair-minded manner as well as guidance on authorship choice, requirements, and engagement will be
discussed. In addition, this workshop will help frame current FDA guidelines that regulate the discussion
of publications with healthcare professionals. These practices should be consistent with recognized
publication policies and guidelines; adherence to these standards can promote greater efficiency in
achieving publication goals. At the end of this workshop, attendees will be able to

Pl e



Learning objectives: at the end of this workshop, attendees will
o Understand why ethical publication practices and guidelines are important
o ldentify best practices in achieving publication goals (e.g., author interactions, journal
interactions, publication dissemination)
o Identify key steps in working with authors to ensure that Good Publication Practices 2 (GPP2) is
followed
0 Understand the need to keep up with a constantly evolving environment

Pub Planning 301: Building a Strategy to Guide Your Plan (Monday/Wednesday)

Pre-requisite: Appropriate for those with at least 3 years of experience in publication planning or who
have taken Pub Planning 101 & 201

Learning objectives: at the end of this workshop, attendees will
0 Understand the role and key building blocks of strategy in publication planning

o Differentiate between strong and weak strategies

o Understand the interface between brand, clinical, and publication strategies

o Understand the differences between Alliances, Global Participation, and Steering Committees

0 Be fully versed in the role of the author

o Be familiar with all aspects of author, sponsor, and writer approvals, disclosures, and
acknowledgments

o Know how to develop working relationship with authors

o Know how to build a needs assessment to support your plan

o Determine metrics of success measures

Pub Planning 401: Setting up a publication team (case-based workshop) (Monday/Wednesday)

Pre-requisite: Appropriate for those with at least 5 years of pub planning experience and have met the
requirements of Pub Planning 301

Learning objectives: at the end of this workshop, attendees will
o Know how to build a publication team
o Learn how to develop plans at the strategic level for different products with different challenges

0 Understandhow a publication plan integrates with a brand

maintaining the independence and integrity of the publication plan
0 Be conversant on the impact of FDAAA and EudraCT updates

Global Pub Planning: Issues and Challenges in Global Pub Planning (Monday only)

Pre-requisite: This half-day interactive workshop based on a series of real-life scenarios is designed for
experienced publication planning professionals with interest in or responsibility for publication planning
and tactical execution at a global level.

Delivering publication outputs and ensuring compliance with good publication practice is fraught with

everyday challenges. These challenges are increased when working with multiple regions: sometimes

with partner companies, or with different requirements regarding the timing of publications or the need to

address different regulatory situations. In addition, national activities and the need for global-to-local
coordination efforts make trhakingeuehnorecanplexon pl anner 0s

Facilitated by representatives from pharmaceutical companies and medical communications agencies,
this interactive workshop provides an overview of considerations in global publication planning and
delivery as well as the opportunity to work in small groups to discuss how to handle a series of real-life
scenarios. Attendees will also be able to gain advice on issues they are currently facing through an

de






